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Your website is a powerful marketing tool that helps your business reach prospects and 
customers. It should also help your business grow. If you are not investing time and 
effort into it, your website may not help you stand out from the millions of other sites on 
the internet.

Internet users are savvier today and have high expectations. If your website doesn’t 
meet or exceed their expectations, visitors will click away to your competitors. It is a 
business imperative in today’s crowded marketplace that you maintain and update your 
website with the latest design trends, technology advancements, and SEO algorithms.

To help you determine if your website is ready for 2019, your answers to the following 
questions will give insight into the viability of your current design.

Your website promotes your brand 24/7 to the world. Make sure it reflects your 
brand appropriately. If you’re not getting the quality leads you want from your 
website, you may need to reposition your company in the marketplace. 

Audit your content to make sure everything on your website solves a problem or 
goal experienced by your target audience. More than 70% of B2B buyers spend a 
lot of time researching solutions before they connect with a salesperson. You must 
make sure you reliably and consistently anticipate and answer their questions 
on your website through compelling content, images, video, and graphics. If you 
don’t, you won’t be a part of their considered set.

ARE YOU ATTRACTING THE RIGHT 
PROSPECTS AND CUSTOMERS?

DOES YOUR WEBSITE DELIVER  
ALL THE LEADS/SALES YOU WANT?

2



If it has been awhile since your last website update, you are most likely running on 
outdated design and technologies. The more functional your website is, the better 
your visitors’ experience which helps your conversion rates. 

The digital world and technology change and evolve constantly; web standards 
shift every year affecting what a “good” website is. 

  For example, Google makes more than 500 algorithm updates per year. It 
is important to keep your website up to date to maintain your search engine 
rankings. Google currently rewards sites that load in less than 2 seconds 
and are designed to render well on mobile devices. Does your website meet 
these requirements?

Your target audience’s preferences and needs can shift even faster. 
 
For example, does your website offer interactive content? Do it yourself 
assessments, quizzes and other interactive content will engage visitors and help 
them move forward in the buying processes.

To stay ahead of the competition, stand out, and be memorable, your website 
and your approach to it needs to be nimble. The time is now to look for website 
redesign services to update and refresh your website.

HAS IT BEEN A WHILE SINCE  
YOUR LAST WEBSITE UPDATE?
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If you spend considerable time and effort to bring in a lot of traffic, but visitors 
immediately leave once they reach your site, you have a problem. You are losing 
leads and potential customers; a high bounce rate indicates something is wrong 
with the user experience. It could be your content does not target your audience 
effectively, or the navigation on your website is not user-friendly. It could be the 
overall look and feel of your website design.

If your bounce rate averages between 40% and 50%, your website functions well. 
This percentage changes depending on the industry, but is a guideline against 
which to measure. If you have a high bounce rate, you need to work with a 
website design agency that offers experts in UX and UI.

HOW HIGH IS  
YOUR BOUNCE RATE?

Your website content is a powerful marketing tool to drive traffic and leads, but 
if your keywords, internal links, and backlinks are off target, your search engine 
rankings will suffer. Search engines want fresh content, and they crawl and index 
pages constantly. As a result, your website rankings gets recalculated daily.

If your website is not designed around the most 
current Google and other search engine algorithms, 
it is time to update your website. SEO standards 
change often; your website will suffer if you do not 
keep up. And since your website is the face of your 
company online, you want to stay up to date with 
SEO best practices.

IS YOUR  
SEO WORKING OPTIMALLY? 
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If your website has a button here and there, or if you are only pushing visitors to 
request a quote, your Calls to Action (CTAs) are not used strategically. You want 
to get your users’ attention first and guide their curiosity to your CTA. Content 
should target your visitors’ concerns and problems, promising a solution or answer 
once they click on a CTA. If your current website is light on appropriate CTAs or 
does not allow much customization, you need to upgrade your website to feed 
your sales funnel and fuel growth.

Your calls to action should feel natural to click your website. Strategically use 
CTAs to guide visitors to explore more pages, blog posts, and other resources 
on your website. If you are not sure how to manage strategic CTAs, connect 
with a digital marketing agency, like KEO Marketing, that excels in website 
optimization.

ARE YOUR  
CALLS TO ACTION STRATEGIC?

Since 2016, more online traffic comes from mobile devices than from computers 
and laptops. Your target audience is most likely accessing your website from a 
smartphone or tablet. If your website is not mobile friendly, they will quickly click 
away. And even if you have an adaptive or responsive mobile design, you still 
need to stay abreast of the latest trends and know when to update your website.

The newest designs include cascading stye sheets (CSS code) that allows your 
website to adapt perfectly to any device. The latest technology also allows you to 
hide certain page blocks for mobile devices, resulting in faster loading speeds and 
a much better user experience. If your website is not mobile friendly, you need 
to upgrade your website to make sure it loads quickly and properly on a smaller 
screen display.

IS YOUR WEBSITE  
MOBILE FRIENDLY?
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CONCLUSION
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If you answered yes to any of the above questions, your website needs attention in 
2019. A website design is a highly important activity including planning, architecture, 
content, SEO, website development, analytics, and security. It requires a level of 
experience and ability you may not have in-house. If this is the case, do your due 
diligence and find website redesign services like those from KEO Marketing, that 
help you make your website the most powerful marketing tool in your toolbox.

KEO Marketing Inc., a leading marketing agency based in Phoenix, Arizona, 
develops and implements strategies to help clients significantly increase leads and 
sales. For more information and to request a complimentary consultation, contact 
us today.

ABOUT KEO MARKETING
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KEO Marketing, Inc. 1 W Elliot Rd, Suite 108, Tempe AZ 85284 

keomarketing.com  |  audit@keomarketing.com  |  480-413-2090


